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Role Profile: Digital Marketing Officer

	Role title: 
Digital Marketing Officer
	Responsible to: 
Digital Marketing Manager

	Team:  
Marketing and Events
	Direct report:  
None

	Purpose of Role:

This role will support the strategic development and effective delivery of digital marketing across BVA’s key channels, including the website, email, and social media. This position plays a central role in driving engagement and participation through the creation and management of compelling, high-quality digital content across BVA’s membership offer and Canine Health Schemes.

The post-holder will also develop content for BVA, including creating assets, and capturing and editing photos and videos for use across social media and marketing channels using Adobe Creative Suite, Canva or similar.


	
Key Responsibilities:

Campaigns
· Support the creation and tactical delivery of marketing campaigns designed to meet engagement, participation, lead generation, income, and reach targets across our range of products, services, and member benefits.

· Marketing lead for the sales and growth of the BVA and Kennel Club Canine Health Scheme (CHS), providing dedicated support across the full marketing mix, including planning, tactical delivery, content creation, evaluation, budget monitoring, and presenting at project board meetings. 

Social media and email
· Plan, create, and schedule posts across all social platforms, ensuring engagement with our audiences and providing insight-driven recommendations.

· Write, build, and send regular email campaigns via Dot Digital to a range of segmented audiences, utilising A/B testing and creating automations where possible.

Content strategy and creation
· Actively support the delivery of a clear, impactful content strategy that ensures high-quality, engaging digital content across all channels - effectively showcasing BVA’s work and impact, and strengthening its connection with key audiences.

· Work collaboratively with internal teams and external agencies to create compelling content that aligns with BVA’s vision, mission, and tone of voice. This includes creating assets and capturing and editing photos and videos for use across social media and marketing channels using Adobe Creative Suite, Canva or similar.


Website development and management
· Support the Digital Marketing Manager and wider project team during the BVA’s digital transformation project to redevelop its website, ensuring a customer-first approach.

· Support the management of BVA’s website, ensuring content is impactful, accessible, and aligned with BVA’s wider digital and engagement objectives.

Data and insight
· Support data-led decision making through marketing analytics tools including GA4 and Google Ads.

· Provide analysis of campaign performance to optimise activity to achieve best results and meet targets.

Additional duties
· Keep up to date with emerging marketing techniques and technologies and ensure BVA maximises these in its content, campaigns, and communications.

· Support marketing team led events by packing collateral for events and roadshows, and attending as needed.

· Attend BVA Live and London Vet Show, providing support to the BVA and CHS team.




	Person specification
Knowledge, skills, and expertise

Essential
· Experience of delivering marketing campaigns in a membership, charity or NfP environment, generating engagement and participation, and meeting growth targets.
· Experience on content creation, including creating assets and capturing and editing photos and videos using Adobe Creative Suite, Canva or similar.
· Experience of working with digital marketing tools and platforms, including social media, email marketing, CRM and content management systems. Umbraco, Preside, Dot Digital and Microsoft Dynamics an advantage.
· Excellent organisational skills with the ability to manage multiple campaigns simultaneously, ensuring they are delivered on time and in budget.
· Understanding of using data and insight to understand efficacy of channels and guide marketing activities.
· Creative, with the ability to initiate and develop ideas

Desirable 
· Knowledge of online design principles, UX and use cases and the role of content in these activities.
· Experience of, or qualification in, graphic design. 
· Experience of working for a membership organisation or a similar organisation.
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